

































































































































































































































































                                                      
1 Ecologists recognize a triadic form of competition, labeled ‘apparent competition.’ It is quite 
different from Simmellian competition, occurring when two species share a common predator.  
For the classic statement see the community biologist Robert Holt (1977) and for a review of 

























































































                                                      










































                                                      
3 James March, a key figure in the behavioral theory of the firm, was a friend, collaborator, and 




























































































































































































































                                                      
4 Musselin adopts a Weberian view of markets (Swedberg 1998) according to which “market is 
different from other forms as it is the layout of two sets of interactions, an interaction of 






































                                                      
5 Consistent with his reversal of the typical ordering of selection criteria and choice, Kreiner offers 
a critical observation on the role of rankings. “Furthermore, while briefs may not primarily help 
much in picking the winner, they aid the jury in explaining and justifying the outcome. This 
observation may prompt us to question whether ratings and rankings in other domains are 
always heuristic devices for making choices or whether they are an easy, legitimate way of 




















































































                                                      
6 The Times Higher Education World University Rankings, one of the most influential university 
rankings worldwide, since 2010 has been supported by the Times Higher Education World 
Reputation Rankings, calculated on the basis of the opinions of academic experts. The reason is 
that in this indeterminate and ever-changing area reputation is the most reliable factor: “it is real 
and cannot be wished away (…) Reputation cannot be faked”: Cf. information brochure of Times 
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What’s valuable?  Market competition provides one kind of answer. But 
competitions offer another. On one side, competition is an ongoing and 
seemingly endless process of pricings; on the other, competitions are discrete 
and bounded in time and location, with entry rules, judges, scores, and prizings. 
This book examines what happens when ever more activities in many domains of 
everyday life are evaluated and experienced in terms of performance metrics. 
The ratings and rankings of such systems do not have prices but are more like 
the prizes of competitions. Yet unlike organized competitions, they are ceaseless 
and without formal entry. Instead of producing resolutions, their scorings create 
addictions. To understand these developments, we study discrete contests 
(architectural competitions, international music competitions, and world press 
photo competitions); show how the continuous updating of rankings is both a 
device for navigating the social world and an engine of anxiety; and examine the 
production of such anxiety in settings ranging from the pedagogy of 
performance in business schools to struggling musicians coping with new 
performance metrics in online platforms. In the performance society, networks of 
observation – in which all are performing and all keeping score – are entangled 
with a system of emotionally charged preoccupations with one’s positioning 
within the rankings. From the bedroom to the boardroom, pharmaceutical 
companies and management consultants promise enhanced performance. We 
refer to this assemblage of metrics, networks, and their attendant emotional 
pathologies as the performance complex.	
